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MISSION 

‘Towns and villages with something special to offer walkers’ 

 

To enable and assist the development and maintenance of a network of communities 

across the UK who have demonstrated their commitment to improving the walking 

environment in their areas, thereby contributing to their communities’ economic, 

physical, health and mental well-being. 

 

 

WHO ARE WE 

Walkers are Welcome is a nationwide initiative launched at Hebden Bridge, Yorkshire  

in 2007 to encourage towns and villages to be ‘welcoming to walkers’.  The network  

has expanded rapidly and there are now over 100 locations across the UK that have  

joined this innovative community-led scheme to benefit from Walkers are Welcome  

accreditation. 

The network is administered by Directors and a National Executive Committee elected 

yearly by the member towns, all are unpaid volunteers. 



 

 

 

 

 

 

 

VISION 

 To enable places of excellence for walkers  

 To be the best organisation for the collection and dissemination of information 

on best practice for members 

 To be the number one organisation that facilitates communities’ demonstration 

of their distinction as a walking destination 

 To be nationally and internationally recognised as the best source for walkers 

looking for excellent locations for walking trips and holidays in the UK 

 To be recognised as experts in this field 

 

 

VALUES 

 To give ordinary people in rural communities the knowledge, skills and  

             confidence to make a difference in their town or village 

 To encourage all member towns and villages to work as a family, supporting 

             each other and sharing ideas  

 To encourage improvements to Public Rights of Way and to the services offered  

             to walkers working in partnership with local authorities and other  

             organisations. 

 

 

OUR AIMS 

Are to encourage and support towns and villages to: 

 be attractive destinations for walkers with top quality information on local  

walks 

 offer local people and visitors excellent walking opportunities within their areas 

 ensure that footpaths and facilities for walkers are maintained, improved and 

well signposted 

 contribute to local tourism plans and regeneration strategies 

 promote the health benefits of walking and increase participation 

 encourage the use of public transport  

 

 

 



 

 

 

WHAT WE DO 

 

Accreditation  

The process of applying for membership brings community groups and 

businesses together in partnership for the benefit of the whole community.  

To gain Walkers are Welcome accreditation, a town or village must satisfy  

the National Executive Committee that they meet the following six criteria: 

• Demonstration of popular local support for the concept 

• Formal endorsement of application for Walkers are Welcome status  

             by  the local council 

• Action to ensure that rights of way are maintained in good condition 

• Adequate marketing of Walkers are Welcome status 

• Encouragement of walking using public transport 

• Demonstration of mechanisms in place to maintain Walkers are 

 Welcome status 

 

Annual Reports 

WAW standards and criteria offer a set of tools to achieve consistent quality. 

The standards lay out good practice for carrying out the WAW experience which 

builds a culture encouraging the delivery of something special for walkers.   

The National Executive Committee receives and reviews an Annual Report from 

each member that details their activities over the past year in order to maintain 

and improve the standard of the walking experience and facilities in member 

communities.   

 

Membership Fees 

The membership fees are decided at the Annual General Meeting by the 

membership. The fee structure is based on a sliding scale of population to a 

maximum of 35,000.  The annual subscription is due 1st January each year.  

 

 

The Annual National Conference Get-Together 

The Annual Conference, now known as the Get-Together is held in a different 

WAW destination each year, normally in October.  WAW towns and villages are 

encouraged to bid to host the event. This event usually includes expert speakers 

who present on a wide spectrum of topics and has interactive workshops 

providing opportunities to pick up tips and advice as well as sharing 

information in line with best practice and innovation.  The Annual Get-

Together hosts the WAW’s Annual General Meeting to hear the review of the 

past year and, importantly, to elect the National Executive Committee. 

 



 

 

 

 

The Annual Get-Together brings people from WAW towns together and 

provides: 

• A platform to promote WAW towns  

• An opportunity for networking 

• Information exchange on best practice and innovation 

• Opportunities for towns to visit one another 

• These events are also intended to inspire and encourage 

 

 

Mentor Network 

WAW has a nationwide network of regional mentors, people who have been 

through the accreditation process and are willing to help prospective members 

to gain accreditation. The mentor is available and experienced to advise the 

provisional member town throughout the accreditation development and the 

completion with endorsement of the application. 

Mentors often attend early stage public meetings to inform local people of the 

benefits, and fun, of becoming a WAW town.  All Mentors are either a member 

of the National Executive Committee or have a strong association with the WaW 

network and an understanding of the standards and quality expected. 

 

 

Logo and branding 

Being a member of the WaW organisation entitles communities to use the WaW 

logo for marketing and publicity purposes to aid and promote instant public  

recognition.  The logo may be used in the black and gold style graphic or black  

on white and in bilingual wording.  All other variations on the design must be 

approved by the National Executive Committee. 

 

BENEFITS OF MEMBERSHIP 

Members benefit from the services of the network and National Executive Committee  

 An administrative central point and up-to-date membership database  

 A comprehensive website with 'members only' sections and links to all member 

communities 

 Best practice guides, factsheets, leaflets, handbooks 

 Mentoring for towns and villages to attain and maintain membership 

 A quality system for WAW towns and villages/communities to deliver walker 

friendly towns  

 



 

 

 

 

 

 Annual monitoring and reporting back of quality compliance to members  

 A vehicle for regular member networking to informally share experiences and 

discuss new ideas 

 Annual conference and opportunity to provide input into the national network 

 Lobby all levels of local and national government other organisations to support 

the initiatives of WAW members locally and nationally.  

 

Tourism and economic benefits  

 Demonstrates that walkers will be given a warm welcome by the local 

community 

 Strengthens Towns’ reputation as a walking destination 

 Economic benefit for local shops, B&Bs, Hotels, Pubs, Cafés, Restaurants, and 

other businesses. through increased footfall 

 Promotes other local visitor attractions 

 Compliments Towns’ economic generation/tourism plans and strategies 

 Establishes a community as a walking destination 

 Benefits from national WaW publicity and promotion 

 Promotes professionalism and good practice 

 

Community benefits 

 To give ordinary people in rural communities to knowledge, skills and 

confidence to make a difference.  

 Empowerment for communities 

 Promoting the concept of shared ownership and community cohesion 

 Sharing of responsibilities and access to opportunities  

 Social interaction and combatting exclusion 

 Pride in the community 

 Promotes the health benefits of walking  

 Promotes enjoyment and respect for what the countryside offers 

 Gives local people and visitors the opportunity to learn about the culture, 

history and biodiversity of the Towns and surrounding countryside 

 Encourages the formation of walking groups 

 

 

 

 

 



 

 

 

 

Footpaths 

 Promotes effective liaison with local authorities, councils, agencies and 

landowners responsible for PROW’s ensuring that footpaths are monitored, 

maintained and remain open in suitable condition for the benefit of local 

people and visitors 

 Helps to create new footpaths, routes and long distance trails 

 Encourages preparation of local walking publications and  signage 

 Better promotion through improved way marking and interactive signage 

 

 

 

LONG-TERM OBJECTIVES 

 Ensuring the long term survival of the network 

 Fostering closer working relationships between members and with the National 

Committee 

 Maintaining and improving quality standards 

 Developing a funding package from a variety of incomes to ensure sustainability 

 Encouraging  additional facilities within communities 

 Maintaining the network  

 Raising the profile of the brand and logo recognition  through marketing and 

publicity 

 Improving the appreciation of the brand through partnership working and 

lobbying 

 Adding additional membership resources 

 Seek new and replacement National committee members 

 Recruit part-time professional help 

          

Adopted 6/07/2015 

Chairman Sam Phillips 

 

 
 


